
ICaP Information Literacy Essay Instructor Guide 
Common Assignment Pilot Spring 2018, led by Daniel Ernst and Carrie Grant 
 
Introduction 
This common assignment pilot is a timed information literacy essay given to students at the 
beginning and the end of the semester. Students are given an essay prompt and 6-7 sources 
relating the topic of the prompt. Their task to is evaluate, interpret, and synthesize an answer to 
the prompt in essay form, using only the source documents provided as support. This 
assignment can be incorporated into your classes as an activity on “information literacy” or 
some similar concept that stresses the importance of being able to assess sources and evaluate 
claims. These are key skills in any writing class, but are especially important in the era of fake 
news and alternative facts.  
 
Rationale 
Assigning the information literacy essay at the beginning and end of the semester provides 
information on the growth of students’ ability over the course of the semester to evaluate, 
interpret, and synthesize sources in order to arrive at an informed conclusion about a topic. One 
of the primary goals of English 106 is to equip students with the knowledge to assess the 
credibility, value, and purpose of various kinds of documents. This assignment is explicitly 
designed to measure growth in these skills. We find these skills particularly important and 
relevant for several reasons: 
 

1. Information literacy is central to both writing and reading. The ability to successfully 
interpret sources is valued by all other departments in the university and is an 
expectation in students’ later coursework. 

2. Synthesis, evaluation, and interpretation of sources aligns with ICaP outcomes, 
particularly outcome 1 (rhetorical awareness), outcome 3 (critical thinking), and outcome 
5 (perform research and evaluate sources). 

3. The essay requires students to use common composition strategies (argument, support, 
logical organization) to communicate their ideas. 

4. An in-class writing assignment twice during the course is relatively easy for instructors to 
add to their classes, and will allow ICaP to show growth in student writing in a 
standardized format. 

 
Pilot Requirements 

1. Sequence: The information literacy essay should be given as an in-class writing 
assignment once at the beginning of the semester and once at the end of the semester. 
Please plan to give the assignment during a computer lab day. 

 
2. Standardized Assignment: All materials for the essay are standardized for the pilot. 

Please give students the provided essay prompt and accompanying documents through 
Respondus Lockdown Browser in Blackboard. We’re happy to help set this up. 

 



3. Grading: You can grade this assignment for your class however you choose. No 
required rubric or weighting for your course. ICaP will collect the ungraded essays to 
compare students’ writing from the beginning versus the end of the semester. 

a. We suggest using the first essay as a writing diagnostic for students, given only a 
participation or low-weighted grade. 

b. For the essay at the end of the semester, we recommend grading the assignment 
for a small portion of the final grade for the class, maybe 5%, to encourage 
students to take the essay seriously. You can use ICaP’s rubric or your own.  

 
 
 
  



INFORMATION LITERACY ESSAY 
 

In Class Writing Assignment 
You have 50 minutes to write a response to this hypothetical but realistic situation. 
Construct your response to the following scenario using only evidence found in the 
documents provided. 
 
SCENARIO 
You are the founder of a new shampoo company, HairSmart. In testing your shampoo 
formula, you have encountered a debate within the hair care community about whether 
sulfates should be used in today’s shampoos. Sulfates have long been a key ingredient 
in commercial shampoos to help create a lathering effect. Recently however, critics 
have claimed that sulfates are damaging to hair and skin, and many companies are 
creating sulfate-free shampoo lines. It is your job to decide whether your new shampoo 
will contain sulfates or not. 
 
PROMPT 
Your task is to write an essay that explains your decision on whether to use sulfates in 
your shampoo. You should support your position with ideas and evidence found in the 
documents and address potential counterarguments to your decision. There is no 
“correct” answer. Your essay should clearly describe all the details necessary to support 
your position. Your answers will be judged not only on the accuracy of the information 
you provide but also on how clearly the ideas are presented, how thoroughly the 
information is covered, how effectively the ideas are organized, and how well your 
writing reflects the conventions of standard written English. 
 
 
  



INFORMATION LITERACY ESSAY 
 

In Class Writing Assignment 
You have 50 minutes to write a response to this hypothetical but realistic situation. 
Construct your response to the following scenario using only evidence found in the 
documents provided. 

 
SCENARIO  
You are the chief marketing officer of SportsCo, an athletic equipment company. The 
most profitable sector of the company is its new line of inline skates called HotSkates. 
Given the success of the current HotSkates advertising campaign, the company plans 
to continue with it for the next three months. However, after a recent skating accident in 
which a teenager was seriously injured, SportsCo is now receiving negative press 
relating to possible safety hazards associated with its products. Critics are saying that 
the HotSkates advertisements do not adequately convey the advanced skill level 
necessary to safely perform tricks on the skates. If SportsCo continues with the current 
campaign, it risks facing lawsuits as well as increasing negative public opinion of the 
company’s ethical standards. However, instating a new advertising campaign will 
require a great deal of time and money, and the new campaign may not be as 
successful as the present one. It is your job to decide whether to continue with the 
present ad campaign.  

 
PROMPT  
Your task is to write a report for your marketing team that explains your decision on 
whether to continue the present campaign. You should support your position with ideas 
and evidence found in the documents and address potential counterarguments in your 
recommendation. There is no “correct” answer. Your report should clearly describe all 
the details necessary to support your position. Your answers will be judged not only on 
the accuracy of the information you provide but also on how clearly the ideas are 
presented, how thoroughly the information is covered, how effectively the ideas are 
organized, and how well your writing re ects the conventions of standard written 
English.  
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Sulfate-Free Products Have Some in a Lather
Skin Deep

By CATHERINE SAINT LOUIS SEPT. 29, 2010

ONLY a few years ago, most consumers had no clue what sulfates were. Still don’t? Here’s a crib

sheet: They are cheap lathering detergents long used in many shampoos (and household

cleaners) that lately have been given a public flogging.

In May, on the “Today” show, Anthony Dickey, a hairstylist, suggested that traditional

sulfate-rich shampoos can “give color a bad name” and create frizz. “All shampoos should be

sulfate free,” he said.

“Everything should be,” Hoda Kotb, the co-host, replied.

At Web sites like naturallycurly.com, consumers fret that the harsh sulfates in shampoos,

commonly listed on labels as sodium laureth sulfate and ammonium laureth sulfate, have left

their finicky curls a dried-out, poufy mess. At Ricky’s, a beauty supply chain in New York City,

various companies front the no-sulfates badge, from TIGI Bed Head Superstar shampoo to

Keratin Complex Color Care shampoo. L’Oréal Paris has hired the actress Eva Longoria Parker

to talk about how the chemicals have leached precious dye from her locks.

Since 2009, L’Oréal Paris has released two drugstore lines that boast prominently on the

packaging of being “sulfate-free.” EverPure is being marketed to colored locks, EverStrong to

anyone who wants gentle cleansing. The brand’s commercial has taken the idea of troublesome

sulfates into prime time: “Even after 32 shampoos, I love how my color stays pure,” Ms.

Longoria Parker said. “How? New EverPure L’Oréal’s first shampoo free of harsh sulfates and

salts.” She promised a “rich lather so pure it respects every strand.”

Sulfate-free formulations have long existed in the dusty aisles of health-food stores, but are

only now making it into the mainstream. “Touting sulfate free is part of the whole evolution of

https://www.nytimes.com/
https://www.nytimes.com/section/fashion
https://www.nytimes.com/column/skin-deep
https://www.nytimes.com/by/catherine-saint-louis
http://www.naturallycurly.com/


the heightened awareness to natural products and their benefits,” said Karen Grant, vice

president for beauty at the NPD Group, a market research firm.

The Just-Say-No-to-Sulfates movement has further caught fire among patrons of salon lines

who liked results they saw from washing their hair less often and less vigorously. Two fan

favorites are Pureology (which is under the L’Oréal umbrella) and DevaCurl from Devachan, the

curly-hair-centric New York salons. Online, consumers trade lists of zero-sulfate shampoos that

delivered for their dry, fragile or fine hair.

Last week Lorraine Massey, a founder of Devachan and a longtime antisulfate evangelist,

challenged women at Cafemom.com to stop using traditional shampoos. (Seventy responded, so

far.) “Sodium laurel sulfate is the archenemy of the universe,” she said without a hint of levity in

an interview. She argues that her sulfate-free, suds-less No Poo cleanser, which has won over

curly-haired clients since 2002, can benefit manes of any texture. “It allows your scalp to

regulate, and your hair to become more what nature intended,” she said.

Devachan’s competitor Christo, a Greek hairstylist with a Fifth Avenue salon that

specializes in curls, says he thinks that there is little evidence that sulfates dry hair, and says

that stylists who believe this are brainwashed. Still, this month, even he came out with a sulfate-

free shampoo for use after his in-salon keratin straightening treatment. “Some chemicals in

there don’t do well with sulfates,” he explained, adding that he had clients who used regular

shampoo post-treatment calling back weeks later to say their straightening never took.

Not everyone, though, takes issue with sulfates. When it comes to color fading, Perry

Romanowski, a cosmetic chemist who used to work in product development for Alberto Culver,

the maker of Tresemmé hair care, fingers a more common culprit. “Any time you expose hair

color to water, hair swells up and some color can leak out,” he said. “But the shampoo that you

use is not really going to pull color out appreciably more than anything else.”

Aveda, the ecologically friendly professional line, offers four sulfate-free shampoos,

including one, Scalp Benefits, introduced in 1996 — but has never labeled them as such. “We

don’t call out, ‘Ohhh, sulfate free’ because when we look at the benefits that are being

proclaimed for sulfate free, the connection with dry hair, the connection with color stripping,

we don’t find that to be something connected to sulfate or nonsulfates,” said Pat Peterson, the

vice president for product development. “You can’t pinpoint one ingredient that’s doing good or

bad in your shampoo. It doesn’t make sense.”

Mr. Romanowski, who writes for thebeautybrains.com, said there’s a downside for

mainstream cosmetics companies touting sulfate free. “If the rest of your entire line is based on

sulfates, you’re essentially undercutting all your other products with this advertising,” he said.

http://www.cafemom.com/group/110703/forums/read/12315326/Lorraine_Masseys_Go_Soapless_Challenge_Enter_to_Win_Free_Hair_Products
http://thebeautybrains.com/


Jennifer Disomma, the director for product development for L’Oréal Paris, said, “We do

know sulfate-free shampoos are gentler on the hair fiber.” Yet the company’s Vive Pro line has

shampoos that list sodium laureth sulfate as the second ingredient. Nine shampoos, in fact. In

an e-mail, Ms. Disomma said, “Providing EverPure, EverStrong and VIVE Pro shampoos gives

the consumer choices that meet her needs.”

“Sulfates are associated with harshness,” said Paul Schiraldi, the vice president for L’Oréal

Paris’s sister salon brand, L’Oréal Professionnel, which this month introduced two sulfate-free

shampoos, for consumers who want less lather and a cleansing that feels “a little bit more

gentle,” as he put it.

But Mr. Schiraldi insisted his division’s dozen sulfate-containing shampoos won’t leach dye

from hair, either. “It’s really a consumer preference rather than a defined difference on the care

of the color,” he said.

There is some disagreement over whether sulfate-free options can offer the robust lather

that many associate with the shampoo experience. L’Oréal Paris claims to have a breakthrough

technology that allows for a formulation with zero sulfates, but copious suds. “We offer the

luxurious sensory experience at a price acceptable to the masses,” said Nathalie Kristo, the

senior vice president for marketing. Pureology, the color-care brand, offers seven zero-sulfate

frothy shampoos.

Ms. Massey isn’t buying it. “If it bubbles, there’s no way it’s sulfate free,” she said, adding

that the EverPure commercial featuring Ms. Longoria Parker’s sudsy mane outraged her. “She’s

washing her hair and there’s all that lava, are you kidding me?” said Ms. Massey, whose latest

“Curly Girl” book details her “no more shampoo” epiphany. “It’s a load of rubbish!”

Some critics of sulfate-free shampoos say that they don’t properly clean the hair, leaving

dull locks.

One mousy blond client whom Christo saw recently hadn’t shampooed with sulfates in six

months. “She was using a non-sulfate shampoo that just doesn’t clean the hair well,” he said.

She complained that a colorist at another salon had done a lackluster job. Christo promised to

color-correct her hair, a service that can cost $500, but instead simply washed it with his

clarifying, low-sulfate shampoo called the Aqualizer, and deep-conditioned it. (It didn’t cost

$500.)

According to Christo, the customer then squealed: “The color looks so good! It’s worth

every penny.”

To which the stylist replied, “Maybe you should shampoo every once in a while.”
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The majority of Lush liquid shampoos are SLS-free, and contain the gentler

surfactants ammonium laureth sulfate (ALS) and sodium alkyl sulfate (SAS), in

its place.

Curly Wurly coconut shampoo contains ALS along with coconut and jojoba oils to nourish curly hair, while Blousey
banana shampoo contains ALS along with bananas, cocoa and cupuaçu butters to soften hair and restore moisture.

Shampoo bars are a good alternative for sensitive scalps, mainly because of the way they are used. A single shampoo bar

is the equivalent to three 6.7 fl. oz bottles of liquid shampoo, so although they contain a very high concentration of SLS—up

to 90%—the risk of irritation is very low because only the foam is applied to the hair and scalp.

“This is quite a dramatic difference,” explains Lush co-founder Mark Constantine. “When you use a liquid shampoo you

apply the material to your scalp, but you don’t get that with a shampoo bar—you only get the foam that comes off the

material, which means that even people with the most sensitive scalps can use it.”

Not only that, Jason And The Argan Oil Shampoo Bar is made with agar agar, which means it contains 23 percent less

SLS.

So What's the Fuss About?

Home  Stories  Don’t Stress About SLS

Don’t Stress About SLS
It's safe, it's effective and it's biodegradable. So why

does sodium lauryl sulfate have such a bad

reputation?
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SLS has been used as a shampoo ingredient since the 1930s, when it was introduced as an alternative to soap. It works as

a surfactant, trapping oil-based dirt from the hair so that it can be rinsed away with water. It’s also an effective foaming

agent, creating the rich lather that most of us expect, and enjoy, when we’re washing our hair. Despite the scare stories,

there’s actually no proven link between SLS and cancer.

“There’s no evidence to suggest that sodium lauryl sulfate causes cancer—so there’s no need to stop using shampoo,” said

Nicola Smith, Health Information Officer at Cancer Research U.K. Cosmetics are under tight regulation in Europe and have

to be shown to be safe before they can be sold. Unfortunately there are a lot of unfounded rumors on the internet about

cosmetics causing cancer but they simply aren’t backed up by convincing scientific evidence.”

The reality is that SLS has an excellent safety record, delivers great results and doesn’t bioaccumulate (persist in the

environment), although it does have a potentially toxic effect on aquatic organisms. Contrary to some reports, there’s also

minimal risk of skin irritation when it’s used in shampoo.

“Most people can use shampoos containing SLS without worrying about skin or scalp irritation,” says Dr. Stefanie Morris,

Dermatologist and Medical Director at European Dermatology London. “This is because it’s a rinse-off product—the contact

time is short and, after rinse-off, there is extremely little SLS, if any, which stays on the skin/scalp.”

What is SLS?

The SLS that we use is derived from coconut and/or palm kernel oil, both of which are rich sources of lauric acid. This lauric

acid is processed into SLS by adding sulphuric acid (from petroleum) followed by neutralization with sodium carbonate (a

natural mineral). Although it originates from a natural material, it’s manufactured via a chemical process. It’s confusion

surrounding this chemical process that’s responsible for many of the concerns relating to SLS.

For example, chemical compounds known as ‘nitrosamines’ are an occasional byproduct of the sulphation process, and

approximately 90% of these nitrosamines are believed to be carcinogenic. Although this sounds terrifying, it’s important to

put this into perspective: most of us are already exposed to nitrosamines on a daily basis as they are commonly found in

latex products, cosmetics, tobacco and foods such as beer, fish, meat and cheeses that are preserved with nitrate pickling

salt.

There’s also concern about two materials, ethylene oxide and 1,4-dioxane, which are used in the synthesis of sodium

laureth sulfate (SLES)—the surfactant that we use in bubble bars, shower gels and Fun. Although SLES is similar to SLS,

it’s put through an additional process called ethoxylation, in order to make it gentler on the skin. Both ethylene oxide and

Our Shampoo Bar in use
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1,4-dioxane have the potential to be carcinogenic—but the chemistry of surfactant synthesis ensures that the ethylene oxide

is completely used up and, if any traces of 1,4-dioxane remain, they are at least 6,000 times lower than the level which

could pose a potential threat to human health.

“All of our products are handmade, so we check this kind of information very carefully,” explains Lush cosmetic scientist

Daniel Campbell. “We know beyond doubt that the products themselves are safe, but we also want the compounder making

your products to be safe when dealing with bulk quantities of these ingredients.”

Getting in a Lather

“There are lots of ways to clean our hair without using shampoo,” explains Mark. “We can brush it regularly, or use clay, but

most of us prefer shampoo because the rich lather which comes from sulfates creates an unbeatable feeling of cleanliness.”

Irritation from SLS is unlikely, even among people who have sensitive skin or suffer from eczema, provided that the

shampoo is rinsed off thoroughly. In fact, the risk is so small that there are no North American limits on the usage of SLS in

wash-off products, as irritation only occurs with products that are left on the skin. This may be because the risk of irritation

increases according to the concentration of SLS used—and Lush shampoos, when they contain SLS, contain less than

average. Daddy-O Shampoo contains just 10%.

Even at these low concentrations, Mark admits that SLS can be drying, which is why we add moisturizing ingredients like

oils and butters to leave hair soft, shiny and manageable. But that’s not to say that shampoos containing SLS are best for

everyone; they may be a little too harsh for those with very long, dry or afro hair, which is why we offer lots of alternatives.

The logical next step is to develop our own surfactant that is totally palm-free, can be used in solid formulations and is fully

biodegradable and non-toxic to marine life.

We’re already working on it.

Products featured in this article:

“We know beyond doubt that the products themselves are safe, but we

also want the compounder making your products to be safe when

dealing with bulk quantities of these ingredients.”
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Top shampoo, conditioner, treatments & styling products free-from claims 

•  Paraben-free is the top free-from claim 
•  Sulfate-free claim exceeded no additive/preservative claim 
•  All natural product is not trusted by consumers 
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Percentage of free-from claims by country and Category - 2014 

•  US launches almost a quarter of sulfate-free and Mineral/Petroleum-free hair products 
•  Japan leads launches of Silicon-free hair products 
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We've all been there. You've had a long day at work, you missed your train or got

stuck in traf�c... All you want to do is jump in a relaxing shower or hot bath.

You get home, push play on your iPod, and before you know it soap suds are �ying

and you're hitting the high notes on your favorite Journey song. What makes up

all those suds? That's where I come in; it’s my job to obsess over the little aspects

that go into your shampoo bottle.

HAIR

Do You Need To Worry About Sulfates
In Your Shampoo?
Plus: Kevin gets in the shower!

KEVIN · JUNE 2, 2014
TAGS: SULFATES, COSMETIC CHEMIST, SHAMPOO, CHEMIST, HAIR CARE, KEVIN
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Shampoo and hair care in general is a billion dollar business, and right now more

than ever people are starting to really look at the backs of their bottles. I have

been asked a lot of questions about shampoos, especially about the horrors of

sulfates.

The idea of a “sulfate-free” shampoo is actually relatively new. According to

Google Trends, sulfate-free shampoo began to rise in 2007 and has been on a

steady increase since.

But what is a sulfate? And is it really a bad thing to put into a shampoo?

 

SHARE THIS:   
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The History Of Sulfates In Hair Care Products

People have been using shampoos since the mid 1800s. These were simple

formulas of traditional bar soap and water with herbs for fragrance. By the turn of

the 20th century, liquid shampoo similar to what we use today became

commercially available and chemists like me began trying to perfect its uses.

In 1930, Procter & Gamble created the �rst shampoo that used a sulfate base,

forever changing the world of hair care. Royal Drene Shampoo was so important

to the hair care industry that a bottle of it still sits in the Smithsonian Museum.

Today, sulfates are still far and away the number one ingredient used in hair care

products. But, as with everything, there are pros and cons. I will attempt to show

both when it comes to choosing your next shampoo.

When a product claims to be “sulfate-free,” it's typically free of one of three

commonly used compounds in shampoo: Sodium Laureth Sulfate, Sodium Lauryl

Sulfate, or Ammonium Laureth Sulfate. In the industry, these compounds are

known by the acronyms SLES, SLS, and ALS, respectively.
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What Are Sulfates And What Do They Do?

Sulfates are all primary surfactants. A surfactant is a mixture of molecules that

can attract both water and oil. This unique property allows soaps, shampoos, and

body washes to separate dirt and oil from your skin or hair and then allow the

water you rinse it with to carry it off your body and down the drain.

Without these ingredients, cleansing products wouldn’t work nearly as well as

they do. Sulfates in particular are very good at doing this; sometimes they're so

good that they can strip your skin of natural oils and proteins that help keep it

healthy. It's all according the formulation, but more on that later.

Let's continue to nerd out on sulfates, shall we?

Sulfates can be naturally derived or synthetic. For example, SLS is made using

lauric acid as a starting material. The lauric acid can come from coconut oil, palm

kernel oil, or petroleum, all of which contain a high quantity of lauric fatty alcohol.

After you collect your fatty alcohol, you proceed by reacting the lauryl alcohol

with sulfur trioxide gas. It is then neutralized with sodium carbonate (natural). So,

long story short, sulfates are Sulfur and Oxygen combined, and the rest of the

molecules are the fatty acid, which come from coconut or palm oil.

Sulfur + Oxygen + Fatty Oil (Palm/Coconut Oil) = SLS (aka “Sulfates”)
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Are Sulfates Safe? Will They Dry Out Your Hair?

First things �rst, sulfates don’t cause cancer! There is no evidence that suggests

they have anything to do with cancer. Here is what the American Cancer Society

has to say about it. And here is an interesting Snopes article that points to an

internet origin of this myth dating back to 1998.

But if there are no cancer risks, why do people use sulfate-free products? Well,

sulfates can be irritating (many surfactants are). The key attribute that makes

them good at removing dirt also makes them good at stripping away protective

oils. But as far as safety is concerned, the CIR (Cosmetic Ingredient Review) has

reviewed it and found it to be safe if used in rinse-off products: “Sodium Lauryl

Sulfate and Ammonium Lauryl Sulfate appear to be safe in formulations designed
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for discontinuous, brief use followed by thorough rinsing from the surface of the

skin.”

Sulfates don’t cause cancer! There's no evidence that suggests they have anything

to do with cancer.

Sulfates are safe but that doesn’t mean they're non-irritating. Get sulfate

shampoo in your eyes and it will really sting. In addition to being an irritant,

another downside of using sulfates is that they can dry out your hair and skin.

Sulfate-free formulas can be milder because they don’t strip the natural oils out of

your skin as much.

As far as performance, dollar to dollar, you can’t beat sulfates for cleansing and

foam. Foam is not a necessity for cleaning, but numerous consumer studies

(including ones my formulas have undergone) show again and again that most

people prefer a shampoo that provides copious amounts of foam.

Recently, as consumers ask for sulfate-free formulas, we chemists have to be

creative with other alternatives. The following are milder alternatives to look for

in your next sulfate-free shampoo:

• Sodium Cocoamphoacetate• Cocamidopropyl Betaine• Lauryl Glucoside•

Coco Glucoside• Disodium Laureth Sulfosuccinate• Disodium

Lauroamphodiacetate

Unfortunately, even sulfate-free shampoos will also strip your hair of oil. This is

because all shampoos strip your hair of natural oil. That’s how they clean. If you

are concerned about losing your hair's natural oils, the only thing you can do is

stop washing your hair. But I wouldn’t get too attached to your natural oils,

because they capture dirt, pollen, and pollution, which we de�nitely don't want in

our hair. To keep your hair clean and conditioned, formulators add conditioning

agents such as:

• Guar Hydroxypropyltrimonium Chloride (polymer)• Dimethicone (silicone)•

Quaternium 80 (quaternary agent)
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These ingredients are designed to be left behind on your hair shaft after you rinse

away the dirt and grime. The different types of ingredients used can modify how

your hair feels, looks, and styles. Because of these differences, chemists test their

shampoos and conditioners frequently and often employ hair stylists to get their

expert opinions on how newly washed hair feels and looks.

Sulfates are used in many personal care products and are some of the most

effective ingredients you can use for cleaning. They often get bad press and the

natural crowd hates them, but they are perfectly �ne ingredients. Remember,

ultimately you are the judge of what works best for your skin and hair type, but

now you can look past scare tactics and really base your opinion with a little more

science.
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You can't hit a supermarket haircare aisle these days without bumping into yet another

'freefrom' shampoo, claiming fabulously glossy hair, sans the sulphates.

When the major hair care brands (L'Oréal for example) start hiring supermodels to

promote sulphate free shampoo, it must make you wonder. Is sulphate free shampoo just

a clever move to tap into the latest consumer trend, or is there really cause for concern

about sulphates?

As far as rigorous scientific analysis goes, no one is really sure. There simply is not

enough published research on the long run effects of sulphate use on hair colour, curls

and scalp health.

As we discovered during our research for our recent article 'Seven reasons to choose a

sulphate free shampoo', the most informed opinions on the long term effects of sulphate

use come from hairdressers.

Given how much hair they wash, cut, colour and style in their career, professional

hairdressers might be infinitely better qualified than most to evaluate the long term effect

of hair products on people's scalp and hair. We found a trawl of expert hair communities

online quite revealing on this issue.
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A number of hairdressers were quoted as saying that sulphate shampoos 'strip' hair

colour, 'interfere' with curls and customers with dry scalps are 'keener than ever' to avoid

them.

Other sites even point to anecdotal evidence of sulphates contributing to hair loss.

But why? What in the chemical makeup of sulphates is causing this concern about

shortmedium term effects on the hair and scalp?

To understand the power of sulphates, it's worth pointing out that the most common one,

sodium lauryl sulfate (SLS), is not just used in shampoo and toothpaste, but also in

industrial cleaning products, even engine degreaser.

That alone is not a good enough reason to avoid them (although probably enough to put

some people off). But sulphates are strong detergents that bind with the dirt and natural

oils in your hair and scalp. The scientific studies that have been done on sodium lauryl

sulfate have identified it as an irritant in 'leaveon cosmetics' at anything more than 1%.

This explains why many with dry, itchy scalps find a sulphate free shampoo less likely to

exacerbate existing conditions.

SLS is still considered safe for use in rinseoff products like shampoo and shower gel.

What's missing is a study on the cumulative effect of using a sulphate shampoo every

day, potentially where it is left on the scalp for several minutes before being rinsed. That

is a concern.

There are milder forms of SLS  sodium laurETH or myreth sulfate for example. Again

there's not much research on long term use, but the production process of these

modified forms (ethoxylation) is not good news for the environment.

Another reason we'd choose to opt for sulphate free is that it is generally a marker for

'kinder' shampoo.

Shampoos labelled sulphate or SLS free, generally have less harsh detergents as well

as a higher level of naturally nourishing botanical ingredients that encourage scalp

health, smooth the follicles and promote shine. In that respect they also provide a

reasonable indicator of a more hair and scalpfriendly shampoo.



But we feel it important to point out that not all Sulphate Free shampoos are created

equal. 'Sulphate Free' may still mean harsh preservatives, fragrance and other potential

irritants.

Organic certification is a really a much better gauge that a shampoo formulation is

entirely 'clean' meaning less likely to contain nasties fullstop.

We recommend looking for good ingredients like beauty superhero coconut oil that

naturally conditions the scalp and is one of the few oils that can penetrate the hair and

promote healthylooking locks.

Herbal extracts such as rosemary, nettle, horsetail and chamomile are also great for the

hair, but as with all botanicals, look for the position on the ingredients list  the higher up

the better as it means there's more of them.

In short  yes we absolutely agree that a sulphatefree shampoo is a good thing, but take

the time to check the other ingredients and really look at what you are buying  it's a

matter of assessing the ingredients left IN as well as what has been taken OUT.
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Getting past the hype: Dermatologist
untangles common hair care
misconceptions
DENVER, Colo. (March 21, 2014) —With all the hair-care products available via stores, salons, television,
and the internet, it’s no surprise that consumers often are overwhelmed by their choices and have a hard
time evaluating products that claim to improve one’s hair. From products promising to help thinning hair
to those that o�er temporary changes to the texture of one’s hair, consumers can potentially spend
hundreds or even thousands of dollars on products without knowing if their claims are scienti�cally
based or if they pose potentially damaging, long-term e�ects. Fortunately, dermatologists — experts in
hair health and treating conditions of the hair — can help consumers navigate the road to better hair.

AMERICAN ACADEMY OF DERMATOLOGY EXPERT
Information provided by board-certi�ed dermatologist Nicole E. Rogers, MD, FAAD, assistant clinical
professor in the department of dermatology at Tulane University School of Medicine in New Orleans, La.
SCIENCE LACKING FOR SULFATE-FREE SHAMPOOS 
Sodium laureth sulfate and sodium lauryl sulfate are two of the most common shampoo ingredients.
They are a popular type of detergent that produces a lathering e�ect in personal care products and
removes dirt and debris from hair by creating a rich lather. 
The trade-o� is that sulfates can be harsh on the hair by removing natural oils and allowing more damage
to hair that is already color- or chemically treated. In addition, there are a few reports linking sodium
laureth sulfate and sodium lauryl sulfate to contact dermatitis in some people. For that reason, people
with eczema or sensitive skin may not be able to tolerate them. 
To capitalize on these concerns, manufacturers are marketing sulfate-free shampoos that make claims
not supported by research:
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Sulfate-free shampoos are advertised as gentler because sodium laureth sulfate and sodium lauryl
sulfate can strip moisture from the hair. However, Dr. Rogers pointed out that there is no scienti�c
evidence that the “sulfate-free” component makes shampoo gentler than other shampoos that
contain sulfates.
Some sulfate-free shampoos are marketed to extend the life of hair color or keratin treatments, but
Dr. Rogers noted that scienti�c data supporting these claims is not available. Instead, people should
choose shampoos designed for color-treated hair that can be purchased at stores or pharmacies.
Sulfate-free shampoos cost more than regular shampoos, but at this time the cost bene�t is unknown.
 
For people who have an allergy to sodium laureth sulfate or sodium lauryl sulfate, Dr. Rogers said
sulfate-free shampoos can be bene�cial.

KERATIN TREATMENTS POSE MAJOR RISK FOR HAIR
Originating as the Brazilian blowout for its sleek, straight hairstyle, keratin treatments are technically
relaxers that contain a hydrolyzed form of keratin — but a derivative of formaldehyde is used to
chemically straighten hair. These treatments can last up to �ve months in some cases, but Dr. Rogers
explained that they can be potentially very damaging to the hair. Consumers should be aware of the
following:

The irritant properties of formaldehyde can be harmful to the eyes, lungs, and nasal passages.
Truth in advertising is a problem with keratin treatments, demonstrated by manufacturers receiving
numerous citations by the Occupational Safety and Health Administration (OSHA) for using higher
than the allowable levels of formaldehyde in products.
There are no data showing that keratin treatments can penetrate and strengthen the hair shaft.
Rather, the high-heat �at irons needed to seal the formaldehyde into the hair shaft can cause long-
term damage to the hair shaft.
The least damaging of all hair-straightening chemicals are ammonium bisul�te-based creams, which
are available for at-home use but have a short-lived straightening e�ect.

HAIR-THICKENING AGENTS: SAFE, TEMPORARY RESULTS   

Products marketed as hair thickeners temporarily coat the hair shaft to make hair look thicker, but they
cannot change the natural density of hair. As such, results will only last until the hair is shampooed. Dr.
Rogers noted that these products are very safe and advised consumers to keep the following in mind if
they want the appearance of thicker hair:

Look for hair-thickening products that contain hydrolyzed keratin or dimethicone, which coat the hair
shaft and make hair appear thicker.
Some hair-thickening products are now being marketed with a product containing minoxidil — the
only topical medication approved by the Food and Drug Administration (FDA) to regrow hair and slow
future hair loss — to boost the density of thinning hair and create noticeably thicker hair.
People experiencing bald patches or lots of thinning may have hair loss. Dr. Rogers stressed that hair
loss is chronic and progressive, and only proven medical therapy or hair-restoration surgery can



permanently replace lost hair. She estimates that people with hair loss can waste years on unproven
products or expensive supplements, often resulting in a considerable delay in seeking an accurate
diagnosis for hair loss from a dermatologist.

HEAT AND HEAT PROTECTANTS SHOULD GO HAND-IN-HAND
Heat from hairdryers, �at irons, or curling irons can be very damaging on the hair. A condition known as
bubble hair occurs when the water in the hair gets heated and turns to steam, causing hair bubbles to
occur on the hair shaft. The result is brittle hair that is more prone to breakage and frizzy ends.  

To counter the e�ects of heat, Dr. Rogers recommends using a heat protectant before applying any form
of heat to hair. These products are sprayed or applied directly on the hair and contain protective
polymers and silicones to insulate the hair cuticle from heat. Other ways to avoid overheating the hair
include:

Use the lowest temperature settings on hairdryers and heating devices.
Moderation is key when using heat on the hair. Use heat as little as necessary and for as short an
application time as possible. 
Hold hairdryers at least 6 inches (15cm) away from the scalp.
Air dry hair whenever possible.
Moisturizing the hair regularly can help reduce the appearance of heat damage, but it cannot repair
the hair.

AMERICAN ACADEMY OF DERMATOLOGY EXPERT ADVICE: 
“The less you do to your hair, the healthier it will be,” said Dr. Rogers. “I would recommend avoiding the
use of any sort of �at irons or relaxers, as they can be especially damaging to hair when used regularly.
It’s also important to consult your dermatologist if you notice any unexplained hair loss or if you have
questions about what hair care products can work best for your hair type.”
Headquartered in Schaumburg, Ill., the American Academy of Dermatology (Academy), founded in 1938,
is the largest, most in�uential, and most representative of all dermatologic associations. With a
membership of more than 17,000 physicians worldwide, the Academy is committed to: advancing the
diagnosis and medical, surgical and cosmetic treatment of the skin, hair and nails; advocating high
standards in clinical practice, education, and research in dermatology; and supporting and enhancing
patient care for a lifetime of healthier skin, hair and nails. For more information, contact the Academy
at 1-888-462-DERM (3376) or www.aad.org (/home/home). Follow the Academy on Facebook
(https://www.facebook.com/AADskin) (American Academy of Dermatology) or Twitter
(https://twitter.com/AADskin) (@AADskin).
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Company Profile-2014

SportsCo Manufacturing

Description: SportsCo is a diversified sporting equipment and leisure 
company that has grown significantly over the past decade. Founded in 
1999 to produce wheels and wheel parts for the secondary bicycle market, 
SportsCo experienced rapid growth when the wheeled vehicle market 
grew in the 2000s. It broadened its product line significantly in 2007, 
with the acquisition of Fantam Sports. It has had its greatest success in 
the area of inline skating, where it holds a dominant share of the domestic 
market. Recent expansion into the apparel and leisure markets has netted 
solid returns. Investors have bid up the SportsCo share price by almost 
80% during the past year.

Leadership: SportsCo was founded by two brothers, Kyle and David 
Foster, who shared executive responsibility for the firm during its first few 
years. The Foster brothers were equally concerned about both community 
development and business success, and they devoted considerable effort 
to building a positive local environment by contributing to community 
projects. With the acquisition of Fantam Sports, the Foster brothers sought 
more experienced leadership and brought in Mitch Hennessey as chief 
executive officer (CEO). Hennessey has guided SportsCo to its current 
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success through conservative management coupled with aggressive, 
creative marketing. The Foster brothers’ commitment to community 
continues in SportsCo’s active involvement in community organizations. 
SportsCo is a major sponsor of the Junior Special Olympics for children 
with disabilities, and the company donates sporting goods equipment 
to inner-city schools throughout the country. CEO Hennessey serves 
on the board of “All Children Matter,” an organization concerned with 
children from abusive homes. 
Business Units: SportsCo has three major divisions:  apparel, sporting 
equipment, and playground equipment. Each of the three divisions has 
a substantial share of the domestic market, but the sporting equipment 
unit remains the company’s largest in terms of market share and total 
revenue.

Sporting equipment generated more than half of the company’s revenue 
in 2013. The division has six operating units that focus on specific sectors 
of the U.S. market. SportsCo is the dominant manufacturer of skating 
equipment in the US, and they are among the largest firms in the market 
for fishing and boating and competitive team sports equipment. Their 
newer units have been solid performers but are still focused on niche 
markets.

Sporting Equipment Sector
Team Sports 27%

Fishing and Boating 37%
Skating 52%

Bicycling 16%
Exercise Fitness 9%

Skiing 17%
   

G L    B A L
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Overall  Growth: SportsCo is well managed, well positioned, and analysts 
predict continued growth. 
Recent Developments: In 2013, SportsCo began manufacturing a new 
line of high-performance skates called HotSkates to market alongside 
its more traditional inline skates, StreetSkates. After releasing a new 
advertising campaign in March 2014, SportsCo saw a significant increase 
in the sales of HotSkates. This successful new campaign features exciting 
commercials targeted at children and young teenagers. Given the increase 
in sales following the launch of this campaign, the company plans to 
continue producing similar commercials with the same marketing 
platform going forward.  

G L    B A L
F I N A N C I A L  S O LU T I O N S
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KENSINGTON  DAILY  NEWS
  Kensington, Missouri                    Friday, May 16

Fourteen-year-old Kyle Clester 
was paralyzed on Tuesday in a 
skating accident at Burroughs 
High School. Clester was found 
lying on the ground at about 4:00 
p.m. by a school custodian. He 
had apparently been skating on 
school grounds when the accident 
occurred. Custodian Brad Steffens, 
who has worked at the school for 
five years, said he found Clester 
at the bottom of a flight of stairs 
leading to the football field. His 
helmet was lying next to him on the 
ground. According to Steffens, the 
boy was wearing HotSkates, which 
are the latest craze in inline skating. 
The custodian said he thought the 
boy must have fallen while trying 
to jump the stairs.  

Clester was taken to Memorial 
Hospital where his condition 
is listed as serious. Hospital 
sources said the boy appears to 
be paralyzed, but it is too soon 
to tell whether the condition is 
permanent. Clester’s parents said 
they continually warned Kyle to 
be careful when using the skates. 
They bought him elbow and wrist 
guards and required him to wear 
his helmet whenever he skated. His 
mother said, “I’ve heard about so 
many kids who have had accidents 
while wearing HotSkates that I 
didn’t want to buy him a pair. But 

he kept saying that HotSkates were 
what he wanted for his birthday, 
so eventually caved. Even so, I was 
scared every time he used them.” 
Kyle turned 14 last month. 

A nurse in the emergency room 
told reporters that the number of 
skating accidents has increased 
over the past few months, and 
more often the injuries involve 
HotSkates. “I’d say that half of 
the skating accidents we’ve seen 
involved these new HotSkates,” the 

nurse told reporters. 

Shelly Banks, spokesperson for 
SportsCo, which manufactures 
HotSkates, refused to comment on 
this incident. “We stand behind the 
safety of our products,” she said. 
“Our safety precautions exceed all 
industry standards.” 

One of Clester’s friends said 
the boy had been practicing extra 
hard to perfect a trick he saw in a 
commercial for HotSkates. •

Local High School Student Paralyzed in Skating Accident

source: http://commons.wikimedia.org/wiki/File:Roxa_Xtreme.jpg



BURROUGHS
SENIOR HIGH SCHOOL

Fighting Falcons

INCIDENT REPORT

NAME: Brad Steffens DATE OF REPORT: May 15, 2014
DATE OF INCIDENT: May 14, 2014 TIME OF INCIDENT: 4:30 pm

    

LOCATION: Steps to football field
  
DESCRIBE THE INCIDENT:

I saw a kid lying at the bottom of the steps to the field. I ran outside and asked him what 
was wrong. He said he couldn’t move or feel anything from the neck down. Nobody else 
was around. I ran back inside and called 911. The paramedics came right away. I gave 
them the helmet that was on the grass near the steps. After a while, they took the kid 
away.

IF ANYONE WAS INJURED, DESCRIBE WHO IT WAS AND WHAT THEY  
WERE DOING:

I don’t know the kid who got hurt. He had one of those crazy haircuts and was wearing 
skates and a T-shirt with somebody’s face on it. I don’t know how he got hurt. Probably 
from skating.

DESCRIBE WHAT WERE YOU DOING PRIOR TO THE INCIDENT:
Checking that all the doors and windows in the main building were closed.

ADDITIONAL INFORMATION:
Around 3 o’clock, I saw some kids skating on the handrails and benches, so I told them 
to leave like I always do. I usually let kids skate on the cement patio if they want to be-
cause it’s wide open, but they have to wear a helmet. I never let them on the handrails or 
benches. I think the kid who got hurt was one of the ones I saw earlier in the afternoon. 
Not sure.



TODAY’S

NEWSMAKERS

WKW TV 

Morgantown, CT

Transcript of Interview with Heather McKinley, May 24

Institute for Consumer Protection

TN: We are talking today with Heather McKin-

ley, research director of the Institute for Consumer 

Protection, about roller skates. Welcome to the show, 

Heather.

HM: Thank you. It is a pleasure to be here.

TN:  When I was growing up, skates had side-by-

side wheels; now the wheels are one  behind the 

other. Is this better?

HM: It depends on what you mean by better. Once 

you learn to use them, the new inline skates are 

faster and more maneuverable than the side-by-side, 

four-wheel roller skates you grew up with. But they 

are harder to learn.

TN: Does that mean more accidents?

HM: We are certainly seeing more skating injuries 

every year, but we are also seeing much more skat-

ing.

TN: Are these inline skates dangerous?

HM:	 Definitely.	One	of	the	advantages	of	side-by-
side four-wheel skates is that they give you stable 

contact with the ground. There is less lateral pressure 

on your feet and ankles.

TN: In simpler terms, please.

HM: Inline skates tip from side to side.  Roller 

skates don’t. The only thing that keeps inline skates 

upright is your balance and the strength of your an-

kles.

TN: Are there more ankle injuries with inline 

skates?

HM:	 Definitely.	Doctors	call	them	“the	orthopedic	
surgeon’s friend” because they are associated with 

so many broken ankles, wrists, and arms.

TN: Why wrists and arms?

HM: Because people skate so fast that they can’t 

keep their balance. And when they fall, they reach out 

to protect themselves and end up breaking an arm or 

wrist.

TN: So speed is part of the problem.

HM: Absolutely. Speed and stability.

TN: What about the new generation of inline 

skates, such as HotSkates?

HM: These skates are faster and narrower than 

earlier versions, and they are more dangerous as a 

result.

TN:  How do they do that? Do they use only one 

wheel?

HM: No, they employ new space-age bearings that 

have less friction, allowing the wheels to turn faster. 

Also, they use new synthetic materials that permit 

narrower wheels for more maneuverability but less                            

stability.

TN: So, are they safe?

HM: Not for beginners. You go faster, so if you do 

fall, you are likely to have a more serious injury. I 

inline skate myself, but I know my limits. HotSkates 

are too fast for me, and, I suspect, for most children.
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Skaters Beware: Serious Injury Rates with Inline Skates

Sporting King, the nation’s leading retailer of inline skates, provided the National Consumer Safety Association 
	 ith	sales	fig res	and	c stomer	lists	for	all	the	inline	s ates	it	sold	bet een	October	 	 	and	 pril	

	 .	 hese	data	indicate	that	 	of	the	s ates	 porting	 ing	sold	d ring	this	period	 ere	man fact red	by	
ports o 	and	the	remaining	 	 ere	man fact red	by	 M.

oth	 ports o	and	 M	ma e	traditional	inline	s ates	as	 ell	as	ne er	high-performance	inline	s ates	that	are	
faster	and	more	e pensive.	 ports o	and	 M	are	c rrently	the	only	t o	man fact rers	of	these	ne 	high-
performance	s ates.

e	s rveyed	a	stratified	random	sample	of	 	 porting	 ing	c stomers	 ho	p rchased	 ports o	and	 M	
inline	s ates	d ring	the	October	 	 	and	 pril	 	 	period.	 he	s rvey	incl ded	 estions	abo t	the	
s aters 	e perience	and	s ill	level 	the	fre ency	of	s ate	 se 	and	the	fre ency	of	accidents	and	in ries.	 ate	
p rchasers	 ho	ret rned	completed	s rveys	to	 	by	May	 	 	received	a	store	gift	certificate	 orth	 .

his	report	is	based	on	the	 	completed	s rveys	 . 	that	 	received	by	May	 	 .	 ports o	
and	 M	inline	s ate	p rchasers	had	nearly	identical	response	rates	 . 	and	 . 	respectively .

able	 	sho s	the	n mber	of	 porting	 ing	c stomers	that	 ere	s rveyed	compared	to	the	total	c stomers	 ho	
p rchased	 ports o	and	 M	inline	s ates.

Table 1. Number of Sporting King customers completing the survey who purchased SportsCo and AXM 
skates.

Company SportsCo AXM
Model Name StreetSkates HotSkates Inlyne Inlyne Pro
Model Type Regular High  

Performance
Regular High  

Performance
Responding

Many	s rvey	respondents	reported	that	the	person	 sing	the	s ates	s ffered	one	or	more	s ating	related	in ries	
d ring	the	preceding	three-month	period.	 n ries	incl ded	abrasions	and	c ts 	m scle	strains	and	tears 	and	
bro en	bones.	 his	report	does	not	incl de	less	severe	in ries	and 	instead 	foc ses	on	the	strains 	tears 	and	
brea s	that	re ired	medical	treatment	by	a	physician.	 he	n mbers	belo 	are	based	on	s aters	 ho	s ffered	
one	or	more	of	these	more	serio s	in ries.

	 o	 estions	 ere	as ed	abo t	 hat	ca sed	the	in ry.	 here	 ere	too	fe 	fatalities	to	report	reliable	res lts	by	man fact rer 	s ate	type 	

or	e perience	levet.	

1
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he	brea do n	of	s aters	by	self-reported	level	of	e perience	is	sho n	in	 able	 .

Table 2. Number of skaters at each level of experience using each type of skate. 

Experience 
Level

SportsCo AXM

All Skates
Regular

(StreetSkates)
High

Performance
(HotSkates)

Regular
High

Performance

Beginner
Intermediate

Advanced
All Levels

able	 	sho s	the	n mber	of	s aters 	among	the	 	 estionnaires	ret rned 	 ho	s ffered	one	or	more	
serio s	in ries	 as	defined	above .

Table 3. Number of skaters with serious injuries by type of skate, experience of user, and manufacturer. 

Experience 
Level

SportsCo AXM

All Skates
Regular

(StreetSkates)
High

Performance
(HotSkates)

Regular
High

Performance

Beginner
Intermediate

Advanced
All Levels

able	 	sho s	the	percentage	of	s aters	in	each	combination	of	s ate	type	and	e perience	level	that	s ffered	
at	least	one	“serio s 	in ry	 as	defined	above 	d ring	the	preceding	three	months.	 or	e ample 	of	the	 	
beginning	s aters	 ho	 sed	 treet ates	 i.e.	 ports o s	reg lar	inline	s ate 	 	 . 	had	at	least	one	
serio s	in ry.

Table 4. Percentage of skaters with serious injuries by type of skate, experience of user, and 
manufacturer. 

Experience 
Level

SportsCo AXM

Overall
Regular

(StreetSkates)
High

Performance
(HotSkates)

Regular
High

Performance

Beginner . . . . .
Intermediate . . . . .

Advanced . . . . .
All Levels . . . . .

2



One Telnet Boulevard
Broward, CT 06425

flameco-advertising.com

F L A M E C O

Opening scene: Quiet residential street. Camera pans right to reveal more 
houses.
Early morning sounds:  a bird chirping, wind in trees, a door opening, etc.
Voice-over: It’s Saturday. No school. Time to sleep in. Relax. Enjoy the weekend.

STORYBOARD  |  “HOTSKATES ARE HOT”

Scene 2: Camera pans back left to reveal four kids in the distance, rolling for-
ward fast on HotSkates, weaving between obstacles on a street.
Voice-over: Or then again….

Scene 3:  Cut to close up of skaters rushing past.
Sound of their laughter and excitement. Sound of HotSkates on pavement.
Music: “Wild and Wild” by DelRay33

Scene 4: Camera pans back right to follow the four kids rolling away in the dis-
tance.
Music recedes. Early morning sounds come back.
Voice-over: The choice is yours.

Scene 5:  Montage of kids doing tricks.
1. Spin flip    2. Grab
3. Huge air    4. Grind
Voice-over: Hotskates are something new. They are fast, slick, hot. Simply the 
best skates ever. They turn skating into a whole new sport.

Scene 6:  Cut to scenes of open skating in a skate park with grind rails, half 
pipe, bowl, etc.
Sounds of skates and kids having fun. 
Voice-over: HotSkates from SportsCo. If you haven’t hot-skated, you haven’t 
skated. 
   
Text over screen: The athletes doing these tricks are experts. New skaters 
should not attempt these tricks.



Keeping In Line: A Skating Blog
*Welcome to my blog about all things skating.  My name is Cam, and I am an inline skating fanatic.  I also consider myself 

to be a skating expert, having over 10 years of experience working for AXM Skates.*

HotSkates: Fast, Slick, Hot…Misleading?
By: Cameron Brooks
31 May 2014

Hi, everyone! I just want to share my thoughts on the HotSkates controversy that’s been going on since Kyle 
Clester seriously injured himself in a skating accident. 

If you know any kids between the ages of 9 and 15, chances are you are familiar with the latest HotSkates craze. 
Thanks to the wild and exciting HotSkates commercial that is playing on all the major TV networks and targeted 
at young people, kids all over the country are now begging their parents for these new high-performance inline 
skates, which allow for more speed and maneuverability than traditional inline skates. But should these kids really 
be using HotSkates?  

The commercial shows children zooming around on HotSkates in their local neighborhood and performing 
complicated (and dangerous) stunts. Although the commercial warns that only skilled athletes should attempt the 
tricks shown in the advertisement, it does not warn against the dangers of fast skating for beginners. Furthermore, 
the advertisement implies that it is safe to attempt dangerous skating maneuvers in uncontrolled and possibly 
hazardous areas, such as open roads and unattended public buildings. The fact is that going at the high speeds 
made possible by HotSkates is only safe for experienced and skilled skaters, even when no stunts are being 
performed. And skating in zones not intended for skating is dangerous for everyone, regardless of experience or 
skill level. Most of the children targeted by the HotSkates commercial are not advanced enough to use the product 
safely. What’s more, even young skaters who are advanced enough to try the stunts shown in the commercial may 
be misled into believing that they can skate anywhere safely.

So, what can we take away from this? For starters, HotSkates, though often targeted at kids and teenagers, may 
actually be more suitable for adults who are both skilled enough and mature enough to use the product safely. 
Additionally, if you were planning to purchase a pair of HotSkates for your daughter, son, niece, or nephew, you 
may want to think twice about whether or not your well-meaning gift may become a safety hazard.

www.keepinginline.blog
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Analysis and Problem 

Solving 

 

Making a logical decision or 

conclusion (or taking a 

position) and supporting it by 

utilizing appropriate 

information (facts, ideas, 

computed values, or salient 

features) from the Document 

Library 

May state or imply a decision, 

conclusion, position 

 

Provides minimal analysis as 

support (e.g., brie y addresses 

only one idea from one 

document) or analysis is 

entirely inaccurate, illogical, 

unreliable, or unconnected to 

the decision, conclusion, 

position 

States or implies a decision, 

conclusion, position 

 

Provides analysis that 

addresses a few ideas as 

support, some of which is 

inaccurate, illogical, unreliable, 

or unconnected to the 

decision, conclusion, position 

 

States or implies a decision, 

conclusion, position 

 

Provides some valid support, 

but omits or misrepresents 

critical information, 

suggesting only super cial 

analysis and partial 

comprehension of the 

documents 

May not account for 

contradictory information (if 

applicable) 

 

States an explicit decision, 

conclusion, position 

 

Provides valid support that 

addresses multiple pieces of 

relevant and credible 

information in a manner that 

demonstrates adequate 

analysis and comprehension 

of the documents; some 

information is omitted 

May attempt to address 

contradictory information or 

alternative decisions/ 

conclusions/positions (if 

applicable) 

States an explicit decision, 

conclusion, position 

 

Provides strong support that 

addresses much of the 

relevant and credible 

information, in a manner that 

demonstrates very good 

analysis and comprehension 

of the documents 

Refutes contradictory 

information or alternative 

decisions/conclusions/positio

ns (if applicable) 

 

States an explicit decision, 

conclusion, position 

 

Provides comprehensive 

support, including nearly all of 

the relevant and credible 

information, in a manner that 

demonstrates outstanding 

analysis and comprehension 

of the documents 

Thoroughly refutes 

contradictory evidence or 

alternative 

decisions/conclusions/positio

ns (if applicable) 

Writing Effectiveness 

 

Constructing organized and 

logically cohesive arguments. 

Strengthening the writer's 

position by providing 

elaboration on facts or ideas 

(e.g., explaining how evidence 

bears on the problem, 

providing examples, and 

emphasizing especially 

convincing evidence) 

 

Does not develop convincing 

arguments; writing may be 

disorganized and confusing 

 

Does not provide elaboration 

on facts or ideas 

 

Provides limited, invalid, 

overstated, or very unclear 

arguments; may present 

information in a disorganized 

fashion or undermine own 

points 

 

Any elaboration on facts or 

ideas tends to be vague, 

irrelevant, inaccurate, or 

unreliable (e.g., based entirely 

on writer's opinion); sources 

of information are often 

unclear 

Provides limited or somewhat 

unclear arguments. Presents 

relevant information in each 

response, but that information 

is not woven into arguments 

 

Provides elaboration on facts 

or ideas a few times, some of 

which is valid; sources of 

information are sometimes 

unclear 

 

Organizes response in a way 

that makes the writer's 

arguments and logic of those 

arguments apparent but not 

obvious 

 

Provides valid elaboration on 

facts or ideas several times 

and cites sources of 

information 

 

Organizes response in a 

logically cohesive way that 

makes it fairly easy to follow 

the writer's arguments 

 

Provides valid elaboration on 

facts or ideas related to each 

argument and cites sources of 

information 

 

Organizes response in a 

logically cohesive way that 

makes it very easy to follow 

the writer's arguments 

 

Provides valid and 

comprehensive elaboration on 

facts or ideas related to each 

argument and clearly cites 

sources of information 

 

Writing Mechanics 

 

Demonstrating facility with 

the conventions of standard 

written English (agreement, 

tense, capitalization, 

punctuation, and spelling) and 

control of the English 

language, including syntax 

(sentence structure) and 

diction (word choice and 

usage) 

 

Demonstrates minimal control 

of grammatical conventions 

with many errors that make 

the response di cult to read or 

provides insu cient evidence 

to judge 

 

Writes sentences that are 

repetitive or incomplete, and 

some are di cult to 

understand 

 

Uses simple vocabulary, and 

some vocabulary is used 

inaccurately or in a way that 

makes meaning unclear 

Demonstrates poor control of 

grammatical conventions with 

frequent minor errors and 

some severe errors 

 

Consistently writes sentences 

with similar structure and 

length, and some may be di 

cult to understand 

 

Uses simple vocabulary, and 

some vocabulary may be used 

inaccurately or in a way that 

makes meaning unclear 

 

Demonstrates fair control of 

grammatical conventions with 

frequent minor errors 

 

Writes sentences that read 

naturally but tend to have 

similar structure and length 

 

Uses vocabulary that 

communicates ideas 

adequately but lacks variety 

 

Demonstrates good control of 

grammatical conventions with 

few errors 

 

Writes well-constructed 

sentences with some varied 

structure and length 

 

Uses vocabulary that clearly 

communicates ideas but lacks 

variety 

 

Demonstrates very good 

control of grammatical 

conventions 

 

Consistently writes 

well-constructed sentences 

with varied structure and 

length 

 

Uses varied and sometimes 

advanced vocabulary that e 

ectively communicates ideas 

 

Demonstrates outstanding 

control of grammatical 

conventions 

 

Consistently writes 

well-constructed complex 

sentences with varied 

structure and length 

 

Displays adept use of 

vocabulary that is precise, 

advanced, and varied 

 

 

 


